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LΩƳ proud to present our inaugural BELLA+CANVAS Impact Report.This

marksafoundational yearwherewe establishedbaselinesandmetrics

for advancingour socialand environmentalprogress.The release of this 

report reinforces our commitment to transparency and accountability

ƻǾŜǊ ǘƘŜ ǇǊƻƎǊŜǎǎ ǿŜΩǾŜ ƳŀŘŜ ŀƎŀƛƴǎǘ ƻǳǊ ƪŜȅ ƛƳǇŀŎǘ ǇƛƭƭŀǊǎΦ

For over 25 years, BELLA+CANVAS has put social responsibility at the 

heart of our business operations. We are committed to conducting 

business in a socially responsible and ethical manner, supporting 

human rights, and engaging, respecting, and supporting the communities 

and cultures with which we work. We also recognize the importance of 

protecting and preserving resources to ensure a healthy future for both 

our company and for future generations.

Looking ahead, the apparel industry faces intensifying pressure to 

address climate impacts and ensure supply chain transparency. New 

regulations and stakeholder expectations require us to be even more

rigorous in our approach. While ǿŜΩǾŜ made significant progress, we 

recognize ǘƘŜǊŜΩǎ much more work to be done.

In early 2025, we saw the catastrophic impacts of climate change in our 

own backyard when several destructive wildfires broke out in and around 

Los Angeles. In response, we acted to support our employees and local 

communities by providingcare kits and donationsto firefighters and 

first responders,creatingblanketsfor thosedisplacedby the fires, and 

more.

We also are expanding our sustainability initiatives in 2025. ²ŜΩǊŜ investing 

in renewable energy across our facilities, launching waste reduction 

initiatives, and developing emissions reduction targets in response to our 

baseline assessments. These efforts will require creativity, 

determination, and collaboration from every member of our team.

As we navigate the challenges ahead, LΩƳ confident that together ǿŜΩƭƭ 

continue raising the bar in the apparel industry. Our shared passion and 

dedication inspire us every day, and I am honored to be part of such a 

remarkable team.
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A Letter from Our President

Norm Hullinger, President
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In2024,wemaintainedourWRAPCertificationacrossourU.S. production

facilities andsewingoperations ownedandcontractedbyus,whilealso

earning our Fair Labor Association(FLA)accreditation. Our dedicated

SocialComplianceteam, working closelywith civil societyorganizations

andindustryexperts,haselevatedour humanrightsandlaborstandards

programsto addressemergingchallengesin our rapidlyevolvingindustry.

We alsohired our first U.S.-basedsustainabilityleadandcompletedour

first greenhousegasinventoryandlifecycleassessment.



We believe that being different τ embracing what truly makes you unique τ is the key to meaningful self-expression. ¢ƘŀǘΩǎ why 
we ŘƻƴΩǘ just produce the highest quality apparel, manufactured in an ethical way τ we create blank canvases on which to 
express our ŎǳǎǘƻƳŜǊǎΩ individuality.
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Introduction 
Our Mission



Introduction
About BELLA+CANVAS

.9[[!Ҍ/!b±!{Ωǎstory beganin 1992 when foundersDannyHarrisand Marco DeGeorgestarted screenprinting in their garage. After launchinga

ǿƻƳŜƴΩǎline (Bella)in 1998andƳŜƴΩǎline (Canvas)in 2000, they mergedinto BELLA+CANVASin 2002. Knownfor innovation,the companyintroduced

industry-first productslike the 40 singletriblend andFlowyPoly-Viscosefabric. Ournew HeavyweightCollectionresetsthe statusquo, featuringmore

exacttailoringand fit, andshowcasesour dedicationto quality & craftsmanship. Fromgaragestartup to industryleader,BELLA+CANVAScontinuesto

set new standardsin apparelmanufacturing.

With a focus on ethical production, modern design, and environmentally-aware practices, we are the brand that decorators,promotional product

distributors,businesses,creatorsandartistslookto for quality,craftsmanship,andinnovation.

BELLA+CANVAS brand founded

1998

5,159 employees

Los Angeles HQ

10 Manufacturing Sites

3 countries (USA, Nicaragua and 

Honduras)

Fair Labor Accredited 

WRAPCertified 

AAFA Member

Americas Group MemberDanny Harris,

Co-CEO & Co-Founder
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Marco DeGeorge,

Co-CEO & Co-Founder



Americas

Asia

Greige/Yarn

Cutting Facilities 

Dyehouse Facilities 

Sewing Facilities

At BELLA+CANVAS,we believe in transparency in our supply chain, which 

involves openly sharing information about the origin, manufacturing 

processes, and distribution of our products. The majority of our 

manufacturing takes place in the USA and Central America. By utilizing near-

shore manufacturing, we are able to closely oversee our manufacturing 

process. The majority of our garments are cut and dyed in the USA, 

specifically in Los Angeles, California. 

Introduction
Our Manufacturing Map
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Our Sustainability Strategy

At BELLA+CANVAS, our sustainability strategy focuses on three pillars: People, 

Planet and Product. These pillars encompass our commitment to operating in a 

socially responsible way, being good stewards of the environment, and advancing 

sustainability through product innovation and durability. These pillars were 

developed after completing a comprehensive materiality assessment that 

engaged both internal and external stakeholders. Through this, we work to drive 

positive social and environmental impact for both our business and the broader 

community. Our Governance strategy strengthens and supports these three pillars.

This Impact Report represents our commitment to transparency and 

accountability, documenting our progress while establishing baseline metrics for 

future improvements. By tracking key performance indicators and sharing both 

achievements and challenges, we aim to drive positive change within our 

organization and inspire broader industry transformation toward a more sustainable 

future.

By sharing our achievements, challenges, and lessons learned, we foster a culture of 

continuous improvement and collaboration within our organization and across the 

wider retail sector, driving us closer to our ultimate goal of becoming a sustainability 

leader in the industry.

Planet
includes our climate strategy, energy reduction efforts, and how we manage 

waste and water issues.

Product
focuses on our work to ensure the highest product quality while exploring 

sustainable innovation.

People
covers our approach to responsible production and sourcing, employee training, 

benefits, health and wellness, employee engagement and inclusive programming, 

community engagement, and social impact. 



Introduction
Our Governance Approach

At BELLA+CANVAS, transparency drives our sustainability strategy, with comprehensive reporting of our environmental and 

social impacts across operations, supply chain, energy use, waste management, and GHG emissions. 

The GSC Executive Committee plays a pivotal role in providing strategic direction, 

leadership, and oversight to ensure the successful implementation of sustainability initiatives 

across the organization. This governance structure enables us to integrate sustainability 

initiatives seamlessly into operations, maintain stakeholder accountability, and adapt 

proactively to evolving global challenges and opportunities. In 2024, we marked several 

milestones, including hiring our first U.S. sustainability lead, completing our inaugural greenhouse 

gas inventory, and conducting our first product lifecycle assessment.
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President

NORM HULLINGER

VP, Sales & Marketing

MEGAN SPIRE

EVP, People

BECCA ARNESON

EVP, Supply Chain & 
Operations

JOEL LIMENES PATRICE BENSON

VP, Planning & Sales Analytics

MARTY MATTHEWS

Chief Financial Officer

Our cross-functional Global Sustainability Committee (GSC) was formed in 2021 to drive impactful change towards 

sustainability across our operations. The GSC meetsregularly to carry out the sustainability initiatives defined within 

each of our key pillars: People, Planet, and Product. 

In 2023, we establishedour GSCExecutiveCommittee to drive transformative changeacrossour operations.

Comprisedof senior leadersand key decision-makers,the committee meetsquarterly to review sustainability

trends, regulatorychanges,and Companysustainabilitymetrics, ensuringthat sustainabilityremainscentral

to our businessstrategy.



Introduction
2024 Sustainability Highlights

People
ω Earned Fair Labor Association(FLA) 
Accreditation

ωOrganized First Annual People Day

ωHosted 5 Health Fairs across Central America

Product
ωVerified that our dyehouses used only 

bluesign® approved dyes

ωReceived Global Recycled Standard (GRS)
Certification for the EcoMax tee

ωConducted first product lifecycle assessment(LCA)

Planet
ωCompleted first Scope 1-2 Greenhouse Gas

(GHG) Inventory

ωInvested in renewable energy projects in 
Nicaragua and Maryland

ωHired first U.S. sustainability manager
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People

Cultivating a workplace that  welcomes diverse perspectives, 

nurtures the entrepreneurial spirit, and allows our people and 

communities to thrive.



People
Our Approach

ά²Ŝare committed to creating a

responsibleworkplacethat prioritizesour

ŜƳǇƭƻȅŜŜǎΩwell-being and broader

societal impact. We strive to build an

inclusive environment that supports

individual growth, celebrates diversity,

and empowersour team. Not only do we

aim to supportour workforce,but alsoto

extend our positive influence into the

communitieswhereweliveandwork.έ

Becca Arneson

Executive Vice President, People

BELLA+CANVAS takes a human-centric, transparent approach to supporting the people and 

communities in our value chain. The People pillar covers our approach to responsible production and 

sourcing, employee training, benefits, health and wellness, employeeengagementand inclusive

programming,community engagement, and socialimpact. We build our productson an ethical

foundationthat respectshumanrightsacrossour valuechain.

In 2024, we focused on strengthening our commitment to ethical and responsible business practices by 

fostering positive impact with our workforce, partners, and the communities where we live and

work. Weachieved Fair Labor Association(FLA)Accreditation,strengthened our commitment to human 

rights, anddeveloped a strategic community program.

The UnitedNationsSustainableDevelopmentGoals(UNSDGs) provide ablueprint for addressingmany

pressingglobalchallenges. Belowwe have identified the UNSDGs that align most closely with the goals

of the Peoplepillar and plan to use this as a framework to identify relevant targets, measure 

progress, and communicate our sustainability efforts.
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People
Achieving Fair Labor Association Accreditation

After a rigorous five-year process, BELLA+CANVAS achieved Fair Labor Association 
(FLA) accreditation in 2024, validating our commitment to ethical labor practices and 
worker rights across our global supply chain. This milestone reflects our belief that fair 
labor practices are fundamental to sustainable business operations and 
demonstrates our dedication to creating lasting positive impact beyond mere 
compliance.

Through C[!Ωǎ comprehensive framework, we continue to enhance workplace conditions 
and engage with workers, suppliers, and stakeholders to promote more equitable 
industry standards.

41 third-party audits

conducted since 2021

Audited 100% of Tier 1 

suppliers in 2024

15,000+ hours of compliance 

training

78% reduction in non-compliance 

findings from 2022ς2024
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People
Responsible Production and Sourcing
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At BELLA+CANVAS, humanrights is a fundamentalvalue. We take a 

comprehensive approach to upholding human rights and preventing 

modern slavery across our global operations. As a U.S.-based 

apparel manufacturer with facilities in multiple countries, we 

have implemented robust policies and procedures, including a 

Workplace Code of Conduct, Social Compliance Manual, and 

specific protections for migrant workers. Our Workplace Code of 

Conduct recognizes the right of employees to freedom of 

association and collective bargaining and prohibits child labor and 

forced or compulsory labor within our owned operations and with 

our suppliers. The implementation of these standards is verified 

through audits conducted by BELLA+CANVAS staff or mandated 

third parties.

We own the majority of our sewingfactoriesand cutting facilities, 

while maintaining direct relationships with dyehouses and mills, 

allowing for stronger oversight of labor practices. Our approach 

includes regular social compliance audits, multiple grievancereporting

channels, and a commitment to the AAFA/FLA Industry 

Commitment to Responsible Recruitment, which ensures workers 

ŘƻƴΩǘ pay for jobs and retain control of their documents. 

BELLA+CANVAS also maintains a άȊŜǊƻ ǘƻƭŜǊŀƴŎŜέ policy for modern 

slavery violations and requires written acknowledgment of 

compliance from all business partners. Our policies are backed by 

regular training programs and overseen by dedicated social 

compliance leadership that reports directly to senior management.

BELLA+CANVASemployees also have access to an ethics 

reporting hotline where employees may address or report any 

issues on a confidential and anonymous basis. All claims are 

investigated by members of the Social Compliance Team and Human 

Resources.



People
2024 Compliance and Certifications

ωAchieved WRAP certification across our US production 
facilities and all sewing facilities we own and contract

ωSupported 15 supplier audits with 95% of identified non-
compliances resolved within 90 days

ωDelivered 15,000+ hours of Code of Conduct training

ωConducted 8 External Audits (WRAP, FLA, etc.)
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Worker Empowerment

ωTrained 4,500+ workers and management teams on Code 
of Conduct and worker rights

ωImplemented External Grievance Mechanism with 100% 
resolution rate within 30 days



People
Occupational Health & Safety
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At BELLA+CANVAS,we prioritizeprotectingthe health,safety,andwellbeingof our workers. Ourcomprehensive

OccupationalHealthand SafetyManagementSystemsetsclearobjectivesand providessafe,healthyworking

conditionsacrossalloperations.Wemaintainrigorouscompliancewith nationalandinternationalsafetystandards,

includingWRAPcertificationandFLAworkplacerequirements.

Our approachfocuseson hazardelimination, risk reduction,and implementingsafework methodsacrossall

processes. We alsoensureactiveworker participationin safetydialoguesanddecision-making,provideregular

trainingandsafetyawarenessprograms,integratesafetyprioritieswithproductivityandqualitygoals,andhaveclear

accountabilityatallmanagementlevels.

²ŜΩǊŜproud to maintaina strongsafetyculture where everyemployee,contractor,andǾƛǎƛǘƻǊΩǎwellbeingis

paramount,regardlessof operationalurgency. Thiscommitmentextendsbeyondbasiccomplianceto createa

workplacewheresafetyisŜǾŜǊȅƻƴŜΩǎresponsibilityandacorevaluedrivingourlong-termsuccess.



People
Training and Education

BELLA+CANVAS provides opportunities for our employees to 
advance their professional development through training and 
education. Many of our employees in Central Americahave been 
able to advance their education and develop skills that allow 
them to improve their economic prospects and reach their full 
potential in their professional lives. All employeesalso receive 
regular performance reviews to ensure they are reaching their full 
potential.

105,520
Annual Training Hours

50
Number of employees who 
graduated from educational degree programs

άL thank BELLA+CANVAS for giving me the opportunity to complete my primary education 

studies. I feel excited to have achieved another goal in my life. This has had a great 

impact on my family, as I am the first of my siblings to reach this milestone. I am 

currently enrolled to continue my studies in secondary education. Thanks to 

BELLA+CANVAS for believing in their ǇŜƻǇƭŜΩǎ talent and allowing us to continue growing 

personally and professionally.έ

Junior Antonio Dávila Gaitán
Operator, GF Industries S.A.
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